<Insert Company LOGO and Name here>

<Your Company>
<YOUR COMPANY KEY PROMISE – Think laterally – what does your business do – and then frame it as a “HOW TO” question
Eg How to get consistency into your business….>

When you engage <Your COMPANY>, you will engage a company that has a passion for ...

We are:

· ???? what are you know for?.

We do this and that and so on…. That enhances peoples lives by doing certain things… eg real estate agents provide accommodation solutions to people.
How? 

· List how you do these things – in other words, you may provide things such as widgets, but these widgets are intended to enhance people’s lives by some method or other.  In the previous paragraph you will have dealt with how you enhance their lives – these dot points now deal with specifics of what you provide to deal with these “life enhancements”.
Our Products

<Product/SErvice one>
Take the products/services you have identified in your business plan, pick out the very positive features of them, think about why your customers demand what you do and then write a strong message about each product/service in the following.
<Product/Service 2>
<Product/Service 3>
Our Skills Profile

<Skill 1>:
What are you great at – what are your core competencies as a business.  One customer told me – KTCI – Keeping the customer informed! Excellent…
<Skill 2>:
<Skill 3>::
 
Our Experience

What sort of companies or customers have you dealt with in the past?  Are you great with a specialty area?  Say you are a catering company, have you catered at some outstanding event in your local calendar, or you might be in real estate, talk about the various deals you have set for all levels of customers…

 <HEAD HONCHO>
<Name of the boss/Key Staff!>
I know, I know, you don’t want a picture in here – trust me – I don’t want my face out there either – but people remember people (and buy) more by face than by name… sorry.  Talk according to the kind of business you are.  My business (Executive Business Resources) is largely about my personal involvement and skills.  I am not someone who likes to promote myself, but that’s my business soooo, I have to screw myself up and talk about me.  If your business is less focussed on you but does have key people that interface with the public – then get their faces in this document and talk them up to your customers.
Our Promise…
Time to lay out in clear and uncompromising terms, what people get when they deal with your company.  This is your final and powerful call to action – why should you use our business…
Contact Us
Tell em how to get you! (and who to get)[image: image1.png]
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